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59602711 : Major (MASTER OF BUSINESS ADMINISTRATION PROGRAM)
Keyword : Integrated Marketing Communication Website Credibility Trust E-
Marketplace

MR. PIYAPONG SATJAPITAK : THE INFLUENCE OF INTEGRATED MARKETING
COMMUNICATION AND WEBSITE CREDIBILITY TOWARD CUSTOMER'S TRUST IN THE E-
MARKETPLACE OF THE OTOP PRODUCT THESIS ADVISOR : ASSISTANT PROFESSOR DR.
AMARIN TAWATA

The research aims to study the influence of Integrated Marketing

Communication (IMC) and website credibility toward customer's trust in the E-
Marketplace of the OTOP product. Regarding to, trust in the E-Marketplace is the
significant factor for the customer to pay attention when they buy the product. The
research was studied in the factors of the IMC in five aspects included 1)
Advertisement 2) Public Relations 3) Sales Promotion 4) Direct Sales 5) Market
Activities and Website Credibility. This research is a quantitative research by collected
data as using questionnaires with 324 customers who bought the OTOP product
via  E-Marketplace. Moreover, interviewed 3 persons for brought out the interview’s
result to support the research’s conclusion. Then, analyzed data with Multiple Linear

Regression method.

The result of the research found that most of people who answered the
questionnaire are female ages about 26-30 years old, and income about 20,001-
30,000 Baht. The assumption result found that the IMC in Advertisement, Public
Relations, and Sales Promotion, have the positive influence of trust in the E-
Marketplace of the OTOP Product at the significant level 0.05. Moreover, Website
Credibility has the positive influence of trust in the E-Marketplace of the OTOP
Product at the significant level 0.05. For the influence in the Direct Sales and Market
Activities positively affect to the trust in the E-Marketplace of the OTOP Product with

not significantly statistic, which similarly as the interview’s result.
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wAlutleym
oo fuszneunsmsaiistoyaiifinnuudedie LazdenARDItUNgRNT TUN15T0
dufvesifuilan ielimunzaniuidmneglunsazngulianunsodeasinuteamaldie
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wuAnuasngufifeatuanulinga (Trust)

ailinala (Trust) Wutladefuansismnuduiussninatunaziu Tasasdsncey
sodloyamaiirnuile  mnulilevstisaneuliiutuey  anAnudssuazifivenny
sedinsyivaansyuiumsanuAnlunisnevauetegviuil  leetlenuves  Marshall.  EM
(2000) lelenuveseailingaliin mnulindadunsagiouiiAnanaudesiu anu
FedndvasyanaiiironndnvaziazaNaInsavesyana (Mishra & AK. (Ed), 1996) 14ls
fomvosmnulindaliin Wuanudilavesyaraifmiuiuasioynradu lnedanuide
uaratuduyaeaiifienumse  deudame liauaulavihdewesldanuideto
(Robbins & S.P., 2000) lifignuwesarsibinsdalinduanuaanislunmsuinseyanalid
awfudyn mansziwidensiinaulafinsyyihauanensudaudlonia (Gefen D, 2000) 1als
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a v v & A A A A | & = A o &
Jernvasnnubindalinduanudetefilvounnadusgiaiula FaAN U UTU

9

' '
) =) =

A509LaNANAIUNTARADTENININUIUNNISINY Crotts way Turner (91989lu Tun 999U19

o 9

doy  (2553)  deuanudelinslarnfeidesiunmsnsyrimienaningfinssuludnveazi

v

danalselevirodnthends nendseanltmdy 5 seau dadl

sgaud 1 anuwedslinslanuuliiviana (Blind Trust) Ais Aaieiialinngai
a &£ Ny | =gy o vy ° 4 avyy aa
AnTuannmsiveyariuslimieme Jddvannisnlfveuaindmueenudetiolndland
= =t
AIEBNHIYNU

v A

sEAUN 2 AnudenaiAngtakuuiinay (Calculative Trust) A AnuLadalA9taN
Tanannisanueltae usenauselevulunianeaansatuniadlseu undnaulaiianiu

ANUFUNUSAD LY

seaun 3 Anuenelinnelananansaiigala (Verifiable Trust) fis AuLzete
Analafdhenisaunsasnsiaaaunisnszyinvesdniglandanumunsaurs oauAs A

Wanealinglansely

sEAUN 4 AnUenalAglan e suNaUnLNeandNlNenil (Earned Trust) Ae AL

A A& yy A a el Ry ° a =
LSUBQ'EJI’]'J'NGL‘U‘V]Lﬂ@ﬁnﬂﬂigﬂ‘UﬂqimWNWSWUQlﬂiUﬁJ"Iﬁnﬂﬂqiﬂigwqmaﬂaﬂﬂlqﬂﬂuq
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s¥AUT 5 Anugenslingladeiunagiu (Reciprocal Trust) As Asdedealiigla

Y
Y

Pnaapredlvsany (Mutual Trust)

Yan91nT Ambrose P and Johnson G (2000) lauusanwazaiudaieliingda

[

pandu 3 dnwaleaall

1. AnudusiusveInudatalinddavesanie Tnudenastionaludniienia

(trustor) uazrheignizeda (Trustee) Mevniuuayiuieyusglovisiuiuy

2. pnuliiuueu (Uncertainty) vasanui@ieiolinslanazanuides lifinng

Susgiuliiuladmheignidetie avdiateguuanuvisveshenavivenoludniemvis

3. deiawienoludndenils Innuweluanmdame (Honerty) ANLUAAINTaN

(Benevolence) wasia3 (Believes) defiinedie axkinasnairwiselinginssuides

AU Wang Y and Emurian H. H (2005) wisanwazanuieielingda 4 anwus

De
=De

1 a A a = 1 = 1 a A A 3 1 I~ 3
1. thenyansludniignils LAZHNENNLYDND YNNI TUYAAD DIANT UAZ

a v 1Y) A A A

duA nsiaanudetelinslatusgiuanuamnsaveshengnietie agvilihenag
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Fengnieie
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2. anuladuag (Vulnerbility) nuneng au@eielinnddadudanllduns Tu

Y Aa o a = | N A A a % Y a aa o § v

annwndenndanulduiusutasiinaudss deiazieneludnidienils AesBunazvinle
o A A vy A A a a a | Ao W = !
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3. 113n3¥1 (Produced Actions) vanefis arandeialinlailudnisnseinves
WANIIUNLANUFLY JURUUMINITITueg fvanunTalkazun1snTeyineliAnAIY
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[ Y %

anandisnuwazlulisinu

4. weWaduyAAa (Subjective Matter) nunedls anueialindaiuGesdius

3eLNEIT0elAER AT UNITIASUNANTENUAINAULANG VD ILAAL UARAKAL AN LN T0) ALY



41

wanAeiuianuwetelindaluaniunisaliiunndaiusasivuinvesnnueialinddase
rhevignidenounnsineiy
NAPUNIIETIRUEINseaIULAI Aulinngda vaned nswanseandeniy

Fesiukazaulinddeseyanadumennuiule wazninaiuisaasisanudeduliiu

duslaalanazilulssleninonsandugsialusgrann

a 14
wuaRnvaInlingla
Lewicki R, McAllister D, and Bies R (1998) lana13843Uhu Ui ugIuv84aAINY
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Fyaazliseiadisgmnsanagviauedudygivuld fugiuiiaes fs anulingdavu

#ugIuaIN A3 (knowledge-based trust) tuanlinndandnugiu lunisainaziy

[

nHauUANE e LiteNarsamginsIuvedau Amulindaniisngiuain A

Calle

yAAaduY
JuagiunsléFudeyamnnninnisading uagifunsiuienginssuvesyaraduiingei
Feanuaidle wagaavine Ae arnilindavuiiugiuainnisitede (identification-based
trust) Wuenulindaiifianuidniinluorsifuenassouuazanuddlavesdulag
nauAusedinudilaegliusyansan ddennassiniu manszntinginiy uaziiunme
Fatunaziu ilesarndananfelosmesensualssninetu anulinds WunnAevaiedia
(multidimensional approach) Usgnaudae ar1ulinslavuiugiueisuainaiuddn
(affective-based trust) eatosiuunumddguesesuallunszurunisaruilinga e
Pnslavuitugiuaniuiandila (cognitive-based trust) iuaidolunndnuasdiun
Tnslasteyanaduuazanalindlavuiiugiungfingsy (behavioral-based trust) uena

A o wal a v o d'
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1. anulbinsladianuddgydennuduiussenituanaliinagegluaniunmmse
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ABaATELNAUANTOUT
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nanMsTUNugINvendlingda

Robbins and S.P. (2000) Tinannistuniugiuvesanulingda Tidsl

1. anuldlinsdaiilviagydeninulinga (Mistrust drives out trust) yaranday
Tinslasisynnaduasuansean Inemalame sauuansmuandiuluisssiieiteansizd

& a v e v ' o | a v -
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2. aulinslaneliifinaiuliinela (Trust begets trust) N1TuEAIDONTIAIIY
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o a

1helavesymraaaneliinaiulindadsiuiaiu gunddneninaziiuanulingdali
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WNnTuartaslngn1sMUUATaUIRYeINITadnynsoluinisasnwasdlainaiulingdas
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3. fundanastudnilulonialivinludanldunlianela (Growth offer makes

Y Y o

mistrust) GT’]LLWIJQﬁQQgﬁu ylinda18l9n1aluN1SHA I IUILALANUSURAYDULING
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4. NM5anTUINBIANIITNNdBUTEAUANLLIdla (Decline or downsizing test the
hights levels of trust) NMsanAUVSevWINBIRNT Snvhatsan nwndeudidaiuliinde
msznsUanyaansuasesdmseaniuiinaviliynainsiivdefinanulsiiuadunu

5. anubinddaEsuasamnuansiaA (Trust increases cohesion) Anutiglaasin
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A = % o ;%

miloayanaloysmiufennudoiuin yaainsiiniudetietafuuaziu d1yanaiin
Jomfesnisautiomaes wirziulalginldsunistiomdeniuil wasideonuiuaiy
gndun audnlunguazsudefwhanuievssaldminevesnguiauiu

6. aulilianslavianenguuessnuies (Mistrusting groups self distrust) dloaundn
naulsllinslayanalungy wanneglivensunazidesniing waziuaulafuainudesnis
YoIUEIINNTALRBINTTesNgNaNTn ety aundnlunguilifieaaildlindadins
madeuunasasdeandnduglungy urazyaraazUniosmalselovivesnuios uagll
Dawmetoyalituaindnlundy UiRtonuvariashareonduamndnivariiluias

7. mnulilinglaaanandn (Mistrust generally reduces productivity) lais1angana
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aulinslalussuumdivgdidannselind (Trust in E-Commerce)

SeIuifisunnuduiusseninguilaafuiviedmdvddidnnsedndnuing
auderiulunisteduduuuduiuunniuuivledndedssdnnseiing iesen
fuslnadsuesiiuanuidsdunisiedud (Mcknight H & Chervany N, 2001) fdueana
Fesuluszuumdivddidnnseindddlduanuaulalunsmiadeissdisanainudsuay
Anulivasndy LLaz%&iﬂ,ﬁLﬁmmmL%aﬁuiumi%a%uﬁ’mmﬂu‘%‘lmﬁﬁ%ﬂﬁ

Egger and F.N. (2003) IﬁﬁwmgmwummL%aﬁuuuwm}uéﬁLﬁﬂwsaﬁﬂéLﬁaﬁﬁwuﬂ
sUsuwetafeiiieadesiuaudssiuiolud

1. YadoiliAndeuldau (Predinteractive filters) 19utladoiesursfsninuiuay
Snwairnsdanine1vesiuilaateunstodudviomgsnssuuumdusdidnnsetind 1wy
919 A Usvaunisaluasiauafdanynaa Lastioidswedaadng

2. ﬂa%’a‘ﬁ'Lﬁ'msﬁmﬁ’uqmamﬁ’ﬁmaqmmamma (Interface properties) 1utladad
\Ayatesfuniseenuuuninasianinaidinansznusenuidesiuresuilan wu nns

pRNLUUNSLERINaNUENlY NSHSEUUEINIG

3. Yadeingatasiudeya (Information Content) 85ungdayangniiiausuy

Y Y

v a 1%

maygBianvselndliondwalunisasnmudeduueiuilan wu deyafiiedivdusuas
U3ms deyanesduulevisnisinwinnuaendesazanududiudmvesuilan [Wusu

4. Jafeiifneivaeiun1sdnnisainuduiiusiugnai (Relationship management)
< v o a ¥ v Y a o [ & o 1% Y a 1
Juladeifeitesduauninnisiusmaneneulasnannnsteduavesuslag 1y
! a | A v oa A o % =2
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1. dheaglindadndenis wazdheignlineds dasanuddgydmsunisasng
aulinsdessulall urazianzianzastiu defssdedioludndrenis 1Wuluilaavaluy
= v & ¢ | q' o I % o s A v a v A A [ s
Sentdivleduasihengnlindadudesivleivseduisdusmvseusnistuivles

2. auldutueu (Vulnerability) Weasannanududoungaauiaglifeatamesiinu
Tuvsunesulad SHudauisavinuludnvasliviusuvudumesids Juslardnasd
analiudueudefuanudsaasfulyimenansenuiingldsudevihgsnssueaulad

3. 113058911 (Produced Actions) Anulindlaseulataiisaesguuuuanizdmsu

v
Y ] Y LY

mansgvivesdiuilag 1) dadulade sauviilideyadufuartrsasislunisingsnssy uway
2) ihgAuduslideornmansgyiuariidsmauandedueooulall feneaudldaTuazen
AnnsveAudiu mafdusulufnssuvesuilnadesiulaimniagldsuinnniiey
deuselew
4. wmgRaduuAAa (Subjective Matter) wutAsInuaituliinlasenlauiaiiy
Aertestuanuuaniueaiazyaratazaniunisal aulinsdaeseulaidummanadium
Lee, M. K. O. and Turban E (2001) 915047 4 Yadeiisidvsnasomulindaves
fuslalunsteduduudumosis
a.1-plindlaluduedudmseuinisuudunesiin
4.2 eralindlavesdumesiinluntndudonardunistodudi
4.3 Tasaasneiiugu (anawuandon)
4.4 Jaduduy
taduddyvosnrulindavesuilnelunisdedudwieuinisuudumeidn uay

garliiuiwualduenudetievesudunnaauisaguanuduiusszninaulindaiiay
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1. npaeuilesdiu (Pretest) Ao fuilnadodudilinsdeuidouuazlainilaly
Useiueddudvidonisiududi iumsanaudeadesuvesiuslan fuilaneialdns
{WoduiileUsuliunnuideiieldvomndvddidnnsedng

2. nglun1steAudn (Buying Heuristics: BH) Ao fuilnaldnglunistodudniunnsing
fuiiotaglunisindula wu ernuiidedsweaiuld

3, miﬁummmfj;ﬁaisﬁumsﬁmauiﬁ] (Extended Decision Making: EDM) fi® N5
Fumssazidendudniiodunadentounisindulede uazeraazdisluniamanug
Rerfududiiieanmundsunnstedudn

4. mﬂ%%auﬂaiums%’uﬂssﬁ’uﬁuﬁw (Extended Maintenance and Warranty
Contract; WAR) QU%IﬂﬂISﬁuIEJmsﬂuﬂﬁ%’wizﬁ’uﬁuﬁwﬁLLmﬂGiNﬁ’mﬁaammwmﬁm’tumiﬁa

duarhuivledduilaezidnitananuidesmninissuysyAuAutu msuilymvesgane

wazn1saendaaniulenlulsemefeiiunuLes

wuIRRYBIRAIRNaIWIBIvdiannsaling (E-Marketplace)
aatananad g didnnsednd wie Electronic Marketplace Wuguuuuaas
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a fa « a ¢ 1 a oA [ ! 1 A
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\afe Buawe (2552) Wlwenuli3n E-Marketplace Ao n1slddeddnvseiindiiie
iaeananiensin Ingvhmsaaesdedidnnseind (115 nedineny wag gou 1591
ouasal, 2551) Iiumueliin E-Marketplace Ao ulednainnansfisiusindudiuaz
HudmFeuTiniiuauinn Taefinmsdautaenidumnanyvesduiegradussouiiioly

dldaunsadmmauieneldasainuazsinda (Stockdale & Standing, 2004) Timanumang
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wad» (Dynamic Central Market Space) ﬁaﬁfuayﬂmmw%mﬂﬁmLﬁuguﬂ (Bakos, 1991)
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nalnn1svingsnssudmiunaanalswdivddidnnsating

Stockdale and Standing (2004) n&1391 nalnn1svigsnssudmsunaInnang

a s I

wdlugBianmsedndilamesunuuiiviulddn Fsguuuuiiluitonlaeialy Teun
1. uAnanaenduAtoeulal (Online Catalogue)
2. M3UsEYATUAT (Auction)
3, \pedlodmsunisseseaznsuaniUdsy (Exchange)

Falunalnudazuuuiidaianunainnatsuanaeaduly wu lunisussyadue

s

paulal wudnisseylininndi 30 wuy (Davis, 2001) vspdmsunAnmndondumoaulal
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2. UsMAALABININ9E5AA (Trade Leads) {lEUTNMTanusaLanIAINRBIN1S

o

wevgdunmiseingiu lngawnsalddedauazstgasidensiieg saufsgunmdua Litelg

Y

& &

FoaunnupIuLasAnsaIeYIgINalAlaen
a ¥ o ® f o = Y a v o @ (3 a ¥ a
3. vimsdarhduleddnsagy glduimsanunsadavinivleddeyadun usnisuas

eazdenvesvsenlinedueaiuuinisiariiivledd sy Fadliuinisssuuasi

A 1

¥ A [ i LY 3 (3 <3 (3 A

Toyawmarlluuenidunuianyluanstyvesivled lnsamluivledasivinisdisivie
1 d' 1 a ! 6 & e

28199U WU USN1sadluiauesimesulall WWudu

Uszinnvssdudivasnaianasnimsddidnnsating

Y a o

Aupinvinnistevieuntslunainnatsmidvdsdnnsaing auisanustaidu 3

[

UsgLAn f9il



a9

£

1. AupUszinndoyadinea (Digital Product) Ae duAidunasls wu der vesld
J [ o/
7199 lWuau

2. dumnlildtoyadinea (Non-Digital Product) Ae duAiilianunsadudesle wu

Indalluan Wseveniwisanas Wudu

3. AUAUSZLANUINNS (Service) Ad N15A1TRIMTS N1T89vin LHudy
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91y 3EAUNSANY T18lA LagonTn
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1.3 S¥AUNIHDENINITNAIALUUYIUINIS
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1.4 szauAnudetouediules
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1. oA r fdanduau () wanein x ey y Sanuduiuslufienimssiudin fe 61 x
Wy 92aAa9 LA X an Y A%

a1
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ANFUUSLANSANFUNUSLAIRLA 0.20-0.39 kadn9I1 UAUANAUNUSIUTEAUMN

LY
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4. wns1zilaeldadfiBeayuiu (inferential statistic) Wuadaldlunisvaaeu

a & a ¢ . . . A a ¢
AUNATIU AD N1TAUATIENNITOANBYNY (Multiple Regression Analysis) LtWBILATIEN
ANENITLSIENINNN1S5USNsRea TN IRaIRLULY TN kA ANY Lol avew I uled N

azdsasonulinedalunisidendeduat Tudesniemainnatanigisgdidnnsaiing lay

NAADUANUFUNUTTEWINIGMUSF9T
y= BO + 61X1+....+Bixi + €

gy = fusnu (Dependent or criterion variable)

FUT9as2AIM 1 (Independent or predictor variable)

a = fAafl (Intercept of the line)
B = Anutureidu (Slope of the line)

€ = ANUAAIALARDY
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a v A

ALVNEveNadNSTlANIUsUNINd LS FU eIy TRl
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Y |

R A9 ANNLAAIDISEAUAIUAUNUTIL NI ILUTD ATLAINUANINAN LALAILNE 1

10N LANSDIIT ﬁmmé’mﬁuéqqmﬂ

Y

R Square (R2) Ao AdNUSZaNSAITIIUIY F9ELARIDNSNATDIFILUTDaTZNLADA7
wUsunn

Adjusted R Square (Adjusted R2) A® 71 R Square Niin15USunnlvinazay 1ile
Y g v o £ ) a = o
JoyanliidnnulesiazMuysaseidIuLn

Standard Error fig A1AHARALAGEUTBIN1INEINSAIAILUTANMBAILUSDATE

o

Beta (B) Ao Ardudszdnsnasannesluiuvnziuuuinsgiudmivasiaunis
ne1nTallugUvenzUUUNINTEIL 201 Beta arxnsavenladdiulsaselniinaviedvaa

AOALUIANULINMIDUBENINNY 01 Beta 1098505 lATANNNN wanaINAwlsdaseiy

1w

I dNSNaFRamLUIUIN
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t  Ae AEdANLYlUNITRANTUINITHANLALUUT (t-test)

A 1 a

F A A@danbolun1snansannskanwadkuusea (F-distribution)

Sig flo seautidAgynIeaia

2. m3dnnszrindayauaznsiiasizideyadmiunsidedenanin

o v 1% 1 [y [y

nsIanspindeyamen1snTvaeumNdLYetedeya FIdeliaudAnyiuisive

Y

Fanannsienisideniasesdlofiusiurindeya Mvuananyaereideya I5n15iAu
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a % =3 v & v 1 - v ¢ v v [y <@ A va v
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LUUyIINTHaraNuLleiiaveiulgdniivennulinlavesuilnalunaianatanidivg
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Siannsatinduasdum OTOP lagilsieazidunsadl

¥

gl 1 Mylasizvideyamiluvesdneviuuasuai takn Jeyasmuna o1g s18la

YofnouLULADUAN sgezialunslduudumesiis wazivladnainnaramided

' 1
ca A g a

danvsefindfidendedudlenay lneldadfidnssauun (Descriptive Statistic) Tududoya

Mmlumea1atnsosas (Percentage) wazAaud (Frequency)

daudl 2 nshmsnsidaya duanulidladenatanaridisddidnnsedindves
durloveoy lpsldadinniade (Mean) wasduiieuunInsg1U (Standard Deviation) ua

Tdadfiganssasun (Descriptive Static) lunsussenedoya

duf 3 MRty MUNISIUATUNITERAIITNIINITARIAKUUYTUINITVRY
adurtonay lawA N15lewan N1SUSEIIEUNUS AISERASUNITVIY N1THAIMTNNANTTY LAY
n3na1nnense Ieeldadadeie (Mean) wagdrudosuuannsgiu (Standard Deviation)

wayldadifiBenssaun (Descriptive Static) lunisussenedoya

1Y i

dauil 4 N13ATI2R ANuAATuYeIuslaAdeszRuANd Ay AuALLT T e

=3 s A fa @ a a v Y aa i a ]
vosIuledAnananaamdlydsiannsetindvesduslenay lngldatifrade (Mean) wagdu
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BMENATDINIIFAITNINITAAIARVUYIUINITHATANU LT T veiuledlinany
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dui 6 N1sIeTEdeyaldenuan neiliingussasAiiiodinsignanuduiug
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14 Y a a fa « a ¢ a v
ﬁ’J’]lJbLTJ’NI‘\]SUENQUiIﬂﬂsLumaﬂﬂﬂaNW’]m‘UEl@LaﬂWiQUﬂﬂﬂJaﬂﬁUFﬂI@VI@U

(Y L4

Heyanwalnazanysniglunsinsen

va v

dialinANnudlansaiulunsidasnuaneanuanTinszviveya K333

Y

1%
=]

MvuaANuvanevesdanvaliasdnusldlunisimeideya il

n = TUIUFIBENS

X ! Anade (Mean)

SD = ALD8aULNIMTs U (Standard Deviation)

R = fhusyavsandniusnmen

R2 < Fuusgavsnisnensnl

Adjusted R = Andalsyansnsnaulavesaditimsziany
DANDUNAN

B = ﬁﬂjﬁﬁﬁﬂﬂj’mﬁﬂﬁﬁy%mﬁjLL‘US‘WEﬂﬂiaﬂugmwu
AZULUULINIEIU (Beta Weight)

B S A Ayesaulswennsalusuuuy
ATLUUAY

S.E = ANARIALAA BRI DI TEANE NS
NN

t = aildfansantu t- distribution

F = aniildfansantu F- distribution

Sig = AnunavdudwmSuvendedifnluaia

'
o w = [y

= ANUTYdudRNeARRNSEAU 0.05

o
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