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57252326 : Major (EDUCATIONAL ADMINISTRATION)
Keyword : Image of school

MR. SITTHICHAI MAHEDSIRI : IMAGE OF PHLOICHATURACHINDA SCHOOL AS
PERCEIVED BY PARENTS THESIS ADVISOR : ASSISTANT PROFESSOR SAMRERNG
ONSAMPANT

The purpose of this research were to identify 1) the image of

Phloichaturachinda School as perceived by parents and 2) the guidelines for the image
development of Phloichaturachinda School as perceived by parents. The sample of
this study were 97 parent. The research instrument was a questionnaire regarding image
of Phloichaturachinda School. The statistics used were frequency, percentage, mean,

standard deviation and content analysis. The finding were as follow:

1. The image of Phloichaturachinda School was found at high level, ranking

from the highest to the lowest: Faith, Acceptance, and Trust.

2. the guidelines for the image development-of Phloichaturachinda School

were:

Trust: Parents want teachers to be good models both morals and ethics
and want school to improve enough technology medias for the need of students, and
make school site shadier and cooler than before, and support students’ capability
both academics and sports more and more, and have activities supporting students in

different fields for awakening a good consciousness to the students.

Acceptance: Parents want teachers and us to often meet each other to

ensure the sending of their children to learn in the school.

Faith: Parents want school support students in both knowledge, ability,

and moral, for students and their parents will be proud of this school.
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'8 Kenneth E. Boulding, The Image: Knowledge in life and Society, 91.
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AT s, MsUsEdURuSIBIUUR, 22-26.
20 = ¢ a < a Y a a a6 @ 6
GREReNIU Lo ﬂ']i'JLﬂi']&’%Wi]GlﬂiiﬁJﬁdUiIﬂﬂ (NFUNN: Syeanuazlaving,
2542), 75-76.
2l Kenneth E. Boulding, The Image: Knowledge in life and Society, 91.
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‘ knowledge
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fiun : Kenneth E. Boulding, The Image: Knowledge in life and Society (Ann Arbor:
The University of Michican, 1975), 91.
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2 James R. Gregory and Jack G. Wiechmann, Marketing Corporate Image:

The Company as your number one product, 6.
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# James R. Gregory and Jack G. Wiechmann, Marketing Corporate Image:

The Company as your number one product, 25.
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" Gaston LeBlanc and Nha Nguyen, “Cues used by customers evaluating
corporate image in service firms: An empirical study in financial institutions,"

International Journal of Service Industry Management 7, 2: 44-56.


http://www.emeraldinsight.com/author/LeBlanc%2C+Gaston
http://www.emeraldinsight.com/author/Nguyen%2C+Nha
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%8 Martin Fishbein, Readings in attitude theory and measurement (New
York: John Wiley & Sons Inc., 1975), 259.

% Gerald E. Klonglan., and Walter E. Coward, Jr., The concept of
symbolic adoption: A suggested interpretation (Rural Sociology, 35, 1970), 77-83.

*% James O. Lugo and Gerald L. Hershey, Living Psychology: Research in
Action (New York: Macmillan, 1976), 40-41.
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