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MISS CHAWANLAK YOOYAM : DEVELOPING A MARKETING STRATEGY FOR
NATIVE TEXTILE IN PHETCHABURI PROVINCE THESIS ADVISOR : ATTAMA BOONPALIT,
Ph.D.

This study aimed to examine the current marketing mix strategies of local
textiles in Phetchaburi province. Their marketing problems and obstacles and propose an
appropriate marketing mix strategy for local textiles in Phetchaburi province. Main
informant of this research are group leader, members and customers of 6 local textile
groups in Phetchaburi province and. 20 customers. It was found that problems and
obstacles in local textile groups-in Phetchaburi province included the lack of product
development or changes in patterns and style that make the products stand out. All
products possessed were originated, therefore, they were not attractive to repeat
customers. In addition, local textile groups within Phetchaburi province did not have

appropriate distribution channel for their product.

Therefore, proactive strategies should be used to penetrate target markets by
setting up a shop to be the center of local textile products within Phetchaburi province
and creating an online platform with Phetchaburi identity as a distribution channel for
textile products. These channel would enable consumers to convenience access to local
textile products. This® online platform can  be create based on the discussion,
recommendation from the. key informants, especially from the government agencies
responsible for community enterprises. Since the government agencies are the center, they
should publicize this new platform to gain consumer awareness and accessibility.
Phetchaburi local textile groups should categorize products, set prices and implement
their new production with outstanding features continuously to facilitate consumers’ order

and meet market needs.
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6.1 A nagnsNIslenannansiueliFy iU naalas (Market Penetration)
msnszduenuslnesduiuazuiniadu Wivgndnauifuiiensydu
Tandnguiutiudoduduaruinindia ormmdunafiuaudlunisly ifansldd vie
THlutnasnngstu Tngliismanszdmisnisnain wu maanuanuanuon dalusludusg
finslavanildfuduasuinafissnntu
6.2 B nagnsn1swmuInanine nandueilnd du natawdy (Product
Development)

N13NEAUEanYILlALNITATNETIATUAILALUTNITINAY 919 HAILINIAN
wAnSusiAY ol ufeinisvesgnit uazfunsinugiugniuazaiianuing
AOLUTUABNAEY

6.3 C NAENSN1SVENYNRINNENTUIGY U nanlvi (Market Development)
nsnszduseauelagnsuedumiazuImsiy lunanlmsifiddnenn
lngladlaaundusuazuinisusediela wu nsdsesnduarludsinslseme n1sviedud
TifiugnAngsia w3e maviedudibituandsnedes Uusu
6.4 D NnagnsNIsasesINIlmindnneilug fu saialual (Diversification)
myiAusazuSnslvel dranniva eradududuazuinisiniiedly
viuslagunu 19U venegsRaluane TngRunsaan vse venegsnaluggsalmifliiieades

[y a

Ugshai wu gsnalsaneauna ludssnaanenisdu dudu

7. naqws‘szﬁ'w’%ﬁw Porter Generic Strategies
NagNSIEAUUIEN Porter Generic Strategies gnAunulag Micheal E.Porter fio
s 1w i % Lo’ s v [ sV Y 5% s
nagnsyatunguandn szuvntunagnsuanaeniu 2 nagns lakn nagnsauyus uay na
gNSas1anLLANA1N uiusEvazdenldnagsiatiu Jusdiuyauduasaiuaunsoves
USEN Magretta (2012) an@a9g19041l
7.1 NAYNSUTENAUNUA
A a Y Y a 5 U a ay 1o & A 1 A o <
AansUSsUlvdadunune dadilidndueenly wdsusdiundiidu
waziduanusesn manveiuilae Wy vsEmatenstuduyuawiawsnuedlan a1enisiu
Southwest Airlines Tdnagnsaunualunmsaniiugsia lnensdndsiiduuinisiasulinge
WAUSNIUANYesANeNITUUAD YuAIAN FIUUINITETUTLLALNAAIL T TR UTNISILLAL
19 wag a1en1stuSouthwest Airlines galdiasosduguiisdiunavun wedsendnaldane

lun1sgeutnye devlnaaseasunn q wisandunu waztnduynauvesaienistuaiunse
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ndmUasunyuisuduliyna nie a1wn150u Airsia Thailand daia3esTusaudy
anensoulunieves ArAsiaeun Wieflannsadedeinsesduldlusiuiuunn 9 wazyily
Iesanfisnas deddusunadesesiuuismgue Wus

7.2 NAYNTATNANULANGY

ABNITUIMITNUILAMULANAININAL YL LNOABUAUBIAIUABINITVDY
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AUslaA W wusuddern T vinglulsemalneduinune sndiegiagu H&M , ZARA

aada o

AlIZ uatuusudidernseniandausaasesadadilsmniuasandulseiinshaseniu

Jula 3 Wnelsannnisanfunufindu 9.1% duaal 2019 duifeuwusua Uniglo lng

9

POSITIONING (2019) 1¥1manaiivilsf Uniglo fnarlsgeiinsdofunals sz Uniglo
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9 Y

= 3 Y
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8. 1uIeingadas
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nIRaIREInTUNARN U Amanulesluysemelne ardunisiasuasisanundansalisu
guguiwilas lunisareneanuinanssulvdanuinsvatgangadu lnen1swuanuidy
pandu 2 d1u fe MuddsarslulsEmekazLATeR1UTEINe
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8.1.1 newduR Auneazane (2549) 1avinsAnwises nMsimuInayns

nsnanduAmisiuaniadnduriludminuasugy nensfinwesllladiinguszasdiiie
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n31uienagnsn1snan saudsdayniwazguassaiionasiuniaul nedun1s3duds
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duAdunan laennguilanudnindrduddnunmudinazannsansls wingundndo
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d9UN15INIRA1IADY 9 Wi lawun nilsdeniud nsviad Ing aznulunguiudn
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gelainTannwesrlviauidn Ruynundlduin wasddudaunn druyuues nuirlymndes

uilvfie usTaiedwadlasunsiaunlviianufmeuraulanngau
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Toyadn drlvuitulaiuaruiieuginiian In1sudnsngn sesasunde dlvudani uazdy

a

luunesnnen dnisudntesianinstzedtiiloluninanasiaysiaunann Jymiuas

9 Y

' [
aa o 1

guassaninufe wiasdulnuniininsanauaznisluvsame duddesiiululdiismese
n1swan vuisveadulnulilainesgiuiazsianduluniunaiuly niseentuvainaieily
a a [ < a = | Y a A Ao (7
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Usgnduiuslindndunesnludarenivnilan
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nagnsn1saatanisivaniladndueiveingus naandndugidivuunsnludminnwdug
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8.2 UFAUTENA
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WuRAgiuNAdeuienukarNIAUIAYIUNUINBIANTIENINUsEINA (UN, WTO, IMF,

WBG) 2. nMsusulsanatiauazmaluladinestesiulamadiniuasinmduuulawndn - -

O ¥ o a 1Y a a
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AIMUNAUNYVBDINTTAAN

Kotler and Keller (2016) laliAa21uuu1831 | Kotler  and  Keller
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A15197 1 wanan13a3UenuAuNINLYeINITAAIN E1UUTTANNITARIALATNGANTTH

Huslaa (vi)

g3 (Definition) AR GRIVERH

AIMUAUNYVBINITAAN

TaliAnunanea1In nsnatauunnniinig | Perreault et al. (2014)

P1enTenIsiawu n1snatndunuinaiaglunisliuinig

AUslaAceduAianely guandesmauanesaiufonIsiay

ﬂ??ﬂﬁﬂ@%%ﬂﬂ@ﬂ@ﬂﬁ?

Talsaunanegdn nsnaatdussuuniunved Stanton (1981)

AANTIUNNGIND NODNUUUNUNEINUNUTIA FUATUNITAAA

wazn1sTnTunendndud Wwaradinuie ieaussg

TrgusvasAvaansiniugsna

ANUNUIYVDIAIUUTEANNIINTAATR (Marketing

Mix)

IaliaunnIgvetdInUTEaun19n1snann (Marketing Perreault and
Mix) 11l uasasiionaggsiavestnnisnain wedaelunis|  McCarthy (2005)

WAUINAN A UNNABINITUNEUD FIAIUUTLAUNIAITHAINUY

SuksnUsENaUMY DIAUTENBU 4Ps

ANMINEINEAIUNGANITURUTINA

lanadn3d1 wadnssuguslam (Consumer | Solomon (2006)
)il gAAEAIaEAT INS1zHUTInATul

behavior) daulngiidnuwes
ANUVANTANY LUNUINAUINAANFN9NUEIUTaUS U UREY

AMUADINTTIAMINADIUNNTA]
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A15197 1 wanan13a3UenuAuNINLYeINITAAIN E1UUTTANNITARIALATNGANTTH

Huslaa (vi)

g3 (Definition) AR GRIVERH
AUMINYVDINITNAA
leind1vdn weAnssuduilaadunis@nuinisliunds Noel (2009)

AUABAZUSANT WIDRBUAUDIAIIUABINIT LA AUNTIRUA
LazUsNI1suY LIAIITANEILANITTDLNINY WASIUDINT

a = = = < v
Laniuasy N15I9N99 NSaN15U8N LUUAY
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& A DY & v 2 s v o
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=< fa & d’l’ dy [ dy a i 4
f9o15uaIANTY NINDUNITTD VUL LALRAINITTORUAILAY
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HaazUueIN1Tinawl Macinnis
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fumeuii 3 n1sduntualiBedn
Hedesilefouuvdunuaifalasiaing Inglduvutuiinteyadnuazdanedn Tog
Téeauiieninagnsdiudszannianisnanildlutiagdu Wendymuagguassalu
Uagtu Tneudaiidonsdunivaleondu 5 dwndn il
AUERER 911U 5 du
1. ToyananuUTEIINg A 818 @01
2. Yoyanenuniimans
3 ngRnssunisteidusuudngs wieduan
4. fpmslun1sImigdudl Nt vise nseeulad
5. Yagtunnanguamenuidies M¥nagninanisnatauuula lunsduiy
3319
6. Iymuarguassn saaassiazenvy fidmatanisdugsiavislugud
wagaulif
AuEUsLAA 91U 3 du
1. wnHafituvevawetiudlosdm iy
2. wpagdtatlunadantodme Tudminmsys
3. dhutszamvnansaanaiguilaafiosnsnisreuaues
AUVUIBIIUIIVNIT T 4 A7
1. finvosdeyanaudmenudes nelusminmesy3
2. nawlumsdmdeniazduiiaiingienguamenuiiios neludmie
NYTYI
3. unistiauYiemae Jeglsnd
4. nsafiuanulinnuylsiviowasatiuayu
sugussauaudnse Suau 4 @
1. gundnsdauel (Product)
2. Aus1A (Price)
2. AUTBININITIATMUNY (Place)
4. AUN1TALESNN15VIE (Promotion)
sufiFeaTy 1w 6 du
1. mmﬁmLﬁuLﬁ'mﬁ’umjm?waﬁmﬁaq AeluFaminnesys

2. mmﬁ@Lﬁumqﬁauﬂizawwmmmm ap



36

3. AUNANA U9 (Product)
4. 1u51@1 (Price)
5. AULBININITINAMUNY (Place)

6. ATUNNSAWEIUNNSUNE (Promotion)

Joyangudmeiuiloaneludminmesys
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