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MR. ATIT SIRIMONGKOL : ARCHITECTURAL PROGRAM BROADCAST FOR
CRITICAL PROFESSIONAL UNDERSTANDING THESIS ADVISOR : ASSISTANT PROFESSOR DR.
CHENYUT LORCHAI

Architecture is a discourse that has been developed, along with human
civilization, since ancient time. It is closely linked with both human lives and human
inhabitation. Since Vitruvius created the first formal architectural treatises, knowledge
about architecture and its production has been limited to an exclusive group of
profession called architect. Understanding about architect’s roles, construction
processes as well as design methods are still reserved for architects and architectural

professionals. This problematic fact needs to be addressed.

This thesis focuses on the importance of architectural professions, which need
to be promoted and communicate to larger audience. Therefore, it aims to investigate
ways in which different media can be employed to tell the story of architecture. Time
periods, changing technologies will be taken into account. Its goal is to establish a
better understanding about architectural professions to those beyond the given field
of architecture. It is to promote understanding about concerns, shortcomings, as well

as ways to solve problems in architectural projects.

The final and ultimate goal for this study is to promote architectural
professions in Thailand as a whole, and to push the boundary of contemporary Thai
architecture beyond the confinement of our national border, for Thai architecture to

truly reach international standard in the near future.
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3.3. Gapthanavate (Youtube Channel/Facebook Page)
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3.4 BoomTharis (Youtube Channel)
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THE WORLD’S MOST
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Coast 59m
A speedboat brings Piers and Caroline to
an island in Norway, where they begin
their coastal survey with stops in Spain,
New Zealand and Canada.
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Piers and Caroline head to Florida to tour
a waterfront wonder, a modest pavilion, a
modernist showpiece and a high-end
home built on stilts.
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AT 34 The World’s Most Extraordinary Homes
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