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620420023 : Major DESIGN ARTS
Keyword : Tourism, Hmong Community, Communication design

MISS  THANYATORN  PANVONGSA : COMMUNICATION DESIGN  FOR
ALTERNATIVE TOURISM IN KHEK NOI HMONG COMMUNITY OF PHETCHABUN’S KHAO
KHO  DISTRICT ~ THESIS ADVISOR : ASSOCIATE  PROFESSOR  PRADIPHAT
LERTRUJIDUMRONGKUL, Ph.D.

Phetchabun’s Khao Kho District was previously a battlefield (1965-1982)
between the government and the communists. At that time, Khek Noi was the area
where the Royal Thai Army allowed the Hmong allies to settle, and approximately
20,000 Hmong people lives in the Khek Noi Hmong Community at present. Keeping
their cultural traditions alive, the Hmong people possess various skills including
embroidery, fabric dying, hemp fabric making and food processing. They also develop
their soft skills in hospitality and tourism. Due to the investment from numerous
parties and tourism organizations, there are currently exact number of popular tourist
attractions in Khao Kho District and the economy there has grown rapidly. However,
the investors can yield much greater profits from natural resources than the local
Hmong people. Not only being affected by income inequality, the Khek Noi Hmong
Community is faced with problems about limited access to technology. As a result,
different forms of communication assets are created to promote alternative tourism
in the Khek Noi Hmong Community. They are used as tools to create awareness
among tourists, to directly communicate with the target audience craving for local
experience, to facilitate tourism-services in the community as well as to increase
effective communication among the community members. The service designs also
offer a helpful guideline for working with the community and can be put to practical

use in the future.
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\iinuiag
Fonarudilvoisaluaunn

i 3 madigurudndeslusda

fiun: ullu L www.painaidii.com (On-Line), 2558

2.3.1 UsswaldAgyvasnads
1. UsznalUlvadde laensanu 4w 1 A1 10eu 2 399zegseninaieusunauiy
= = ! Y & v & A a a I3 aa a
unsay  Feutlnivesrndadunsaaswpanuingnananlusoud  uussindliiga
lpanwudeiy lumaniaagdfanssuuining 01 Agnae leugniie Swthlyl Seanasls

Judiu visfanssuuenantirnuaunauusddadufanssumeguesiogurnididnsoe

AT 4 n1sleugney

3N : mm"?wa’lﬁﬁl’i’l%ﬁgLW%ﬁUﬁﬁ www.hmongkheknoi.pcru.ac.th (On-Line), 2562

2. Ussindlfutilvd  Ieeynadavyhiulufeunaiauvemnty  Aensugndnald

° [y a A o v a U g v v & v A v 1 ° °
ﬁ']ﬁiUﬂ'J']EJNUuNEﬂ I@EJ‘U'VU']'JLUaaﬂN']ﬂ'ﬂﬁLﬂJﬂ‘UTJLLGUQLLazLLW\TLW@IV\‘HEJG]@ﬂ'ﬁUWN'W]'] IWEJ


http://www.painaidii.com/
http://www.hmongkheknoi.pcru.ac.th/
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a 4 = o dl' o & @ o o ! 1% Ly 1 a v [y
HoultAsnnselAoawn LZJE]G]']L’diﬁ]ﬂU’]iJ’TVj\‘iLLﬁBu']VL‘iJL“Uu1WJ ”Lui]aqumﬂumﬂmamausu

UnyvisaiigIvAaNIsueng o uasiiengedumvasauluyuyy

o

ANA 5 Useinainugnaluad

141 : ANy wuAIanshavdIaNAIEans https//huso.kpru.ac.th (On-Line), 2561

2.4 ATUIUNITUAZAONITIDALUUYINIS Service Design

'
o & aa

2.4.1 Ienrduazn1s3sulasenis (nitiate)
suRuvatlasINITAIsTNAINMsimunddeiddlazivanevedlasinis duuly
nnquithmuedfienauaueienusiens — MstivuaknIdaauanunainenis

ey yadedladeyansiu sliiinnuleaiuaingy

2.4.1.1 ms@sulmangvadlasenis (Intent Statement)
=~ A4 9y ad a o & v i Y

nsWeudmaneveddassnsitelviviufianiansiauuuiuguaudilana sy
Tunsvisudunausenlu Tnsfituneunssioluil

1. AnwdayaanvisuvasdeyaUgugiiasyfend

2. sylonmauazivangniseaniuy

3. MVUARATUNTOAUNUINIINTAATN

4. MVUAYDULATBILATING

5. WeumunevadlATINITaanLuUUUSNS IneLenUsELhuUmal


https://huso.kpru.ac.th/
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wWrningvedlassns (ntent Statement)

-
Folpsans

Auuwazlgn

nasthsmne

ANUABINTS

Tenna

AauATlv

ANULEES

a a
AN 6 Gl’]i’Nﬂ’]iL%J‘EJUL{]’]mJWEJ“UENIﬂiﬂﬂﬁ

2.4.2 M33385uTINTRYa (Discover Method)

Fupeumafusavsadeyatadutunouiidrdniasilugnisimunaueivesy
gaNUUULU3INTS lneuvaslayaliannmsiivienayfsgil (Secondary Data) wazdeyauguqd
(Primary Data)

Yoyaviegil (Secondary Data) Teyafisrusimsnainunasdoyasisy 1wu nuided
A 1sans Vvl Jusiu

foyaugugdl (Primary Data) \Wunsiiusausindeyamedues Tdnauazaildine
Tneiledoailadsd

1. nMsdang (Observation) Tnsuusguuuumsdanadu 2 wuu loun msdanauuy
fidusaa (Participant Observation) fie MsfifEaAALilUvAINTIUT IR UNGuAURFDSNS
Anw winluilsieglumanisalidlendeegluguvudussesiiaum wagnisdanauuulyd
@133 (Non-Participant Observation) @i n1sdamganeuen  Liidrlufiadsusiuly
\WRNI50l

2. msdunamsallaslfiadesiio Poems (Poems Framework k) uiaesilofily

vinwglunisdaunanisal anunsatieidelunmaiuteys fuiulunisedune 5 esrdszney
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lown au @wes anmuwandeu demu waznsusnts ngldgunsallunsiudeya Wy

naes U aunntudin wnsesduiindes udu

O P | P
nsdsnansallaeldimiasile Poems (Intent Statement)

AL Fauga ANNLINRBY JoATU Usms

A o v oA =
ANA 7 Ans1an1saanmansalleeldesaails Poems

3. AsAuNEalPINUSUN  (Contexture Interview) A NISINSIUAINANISIlY

a 1 [y s a A oa X a i ¥ [ [ v o v [
AINTIUFANE aumwmmmm‘uwmmu%ﬂuamumﬁm%almiéﬂsnﬁqmmmmL‘Uummmu m

v ¥ £ L4

idelarmauanyszaunisalasesigndunivel

2.4.3 mydasizndayauazn1sszylantalun1swauIuinnssu (Define)
Tutumeuiagihusenuilsamnmsmusindeyalutunouneuntiil waatiun
a ¢ A < o w a
InsgiiieajilszinudiAnuazid maNgueINITERNIUTUIMS
2.4.3.1 MsAUMANULL lalBsdnannisaananisal (Observation to Insights)
nmsihdeyaanmisivdunanisalumainmsantuiin dienm Juiinides Jale
° a ¢ 1 I A A Yy = v v A = .
Wi eegialuszuu wenvgldundinnudilateyaldedn (nsights)

2.4.3.2 yHuRaUsziRA1EnsyuYN (3D Timeline)
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JoyausyiRmansyuyududoyandrdglunsihluvhauiiomanuduiusivau

Mintwismuesiluransgnudeuinuasiday

s

Ty neuvadudeyausy TRenans

FaUszIReansyavy (30D Timeline)
1. Toyausyiimanifiindu
2. yuneidunansenuidauinuasiisay

[ 3
[ 3

U WA U e A WA

(=}
(=}

W.A.

(=}

W.A.

(=}

W.A. ..

NN 8 AnaUsTIRMEansYNYY (3D Timeline)
2.4.3.3 uruRuagniidIusan (Stakeholder Map)
AdNiusuaIngusingg nundidauldaudsluguyy Inggaauneveunuial
4{‘ = va 1 a o & ¥ & [ 1 v w6 < o &
iensuiaildruuimmatemiiasiUemds Insnuspauduiusesniduang fsil
Uy vaneds diisrunalumsdndulaluauuinisuaginadaiunquyldusnig
1PunNaN Muneds yrravsonlgdnundanuduiusnseuviseiimsideystlevisonuy

WYUUBN MUY YAAAYTBVUIB U EUBN TN WA UA YUY
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wauiaveagiiduiau (Stakeholder Map)

29TUUBN

29TUNEN

29tulu

N9 QIMULHURI YDA LTI

2.4.3.4 uruiaUszaunsalvasdlduinig (User Journey Map)

1%

aaa Y @ o ! = 4 ay v ¢ 3 Ve
Flazuandinuamdnauegalussuuninisuddnius osualnnuidnves
Aliusnis Wunisteneatunislduinmsasaty azapnsonutym ey ares uazi

PoyawatulUNRIUIETNLLIANNAAANUUTNTRTY

wrudsdszaunsaivesdliusnas (User Journey Map)

ST o el 5
Pre-Purchase (lloutiansuinis) Post-Purchase (w&laan15uinis)

S : Purchase
Awareness Consideration | Experience Loyalty
mfuf msduldiduinm Fomminn vrsmumsalunnsifuims | nvnduriliuimed:

Online
Offline

Online

Offline

Q

Online

Offline

A9 10 urulslszaunisalvedliuinig (User Journey Map)
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2.4.4 p1sas19langlusruaaniuy (Brief Method)

TumeuilnisiiteyarnmsagiussiuddguasidivaneveiniseenkuuuInIsuIn

aansed Wemitemsgnisuitagmulimssssinunasliinuszlevigean

msadslandlunisaanuuu (Desien Brief)

P
Folasins

fesuulngde

a

ToguUszasn

ngsthwane

ANTRAA

WHUATSYISTY

A7 11 wruRsnsasslanglunisesnuuy. (Design Brief)

2.4.5 N1THUATITAIIUBBNUUUUIATS (Develop Method)

(%
v

PN AL ATALIUY JunaunalufanIsiaLIueankuulnefadld

LUIANLAANITOBNLULUINIT LB INNUUSNMSNgITesR UgAUVA18dIUY NMITEALAIILAR

o
a A 1

] o = & 19 = a a a{' A A A g o ¢
SNUINTUE %’Jﬁﬂmmuﬂﬁzai/]’ﬁmwmﬂVIQQ LﬂﬁaﬂuamiﬁumumE]Uﬂ'ﬁa\‘ilsﬂiflgﬁﬂflu

a a @ ! d’l
pRALUUUSNSHAIRe ULl

2.4.5.1 N1537UANSINF319 (Co-Creation)

(%
U

JupsulAonsinnuswiu szauanudatazlalonalindielduansanuaniiv

PINAULU DINTLALLUBINAT nszuIUNIsI Ll uInslun TR UDaNLUURIN

q

yuuemaInvany saudatuieaseanuianiidudivessiudiu
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2.4.5.2 M3AFUHUYALUIAA (Solution Diagramming)
a a S’ & o a o &
wHuQiiAuAnAeNszUIUMIITIITUA 1Besen1sFeasuLIANAR uandliliu
feanuduiusvesdsineglussuy awnsaldnmnsmiinvselensunazanasunUseney

AO5UNY MITONUTE VBN U NI s AU U

P y .

o

NN 12 MIasIuNUILWIAA (Solution Diagramming)

N7 - MEDNILVIUNITUALIDN1TDDNUUUUINTT Service Design Process &

Methods

2.4.5.3 uNuReUszaunTsal (Experience Model)
nsruIutiazidelvifoeniuuainuassAkuIAuAnUUNUg Uty KT

pAUTIBUUNNATOULNURSUSEaUNT8l (Experience Model)
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uruAsUszaumsal (Experience Model)

Excitement » Entry * Engagement » Exit * Extension

a w L ) v & a A 4 ao o -
ARG ULALILT Lguszaumsnl mﬂﬁﬁwﬁqumn Uanonndaiau FrgnaniaannoRin Aot
Fagasiauszaunial A1I0BNLUY aulavaativiaaiion waqUlszaumal néunuazamdlsvaunol
Online Online Online Online Online
Offline Offline Offline Offline Offline

A 13 inuRaUsEaunisal (Experience Model)

2.4.5.4 m135191A396519n151999U (Morphological Chart)
msnidunisiianudeinisuissaduwaiunimisnudiegarewisne sy
DNWILILINUAIMUADING WU ABCDEF LazINaunsaligulsan lunawuiuauauulues

#1519 1WUITNIMeUANRIRDAURRINITANNETISU AL, A2, A3, Ad, A5, F1, F2, F3, F4, F5

I METHOD 3.2
S8aiopn oy

A1 v 3 u 5
dwune dea 1 dea 2 Idea 3 idea 4 Idea 5)

Al 14 msatassadranslden (Morphological Chart)

N - MlsEDNITUIUNTUALITNITODNUUUUIANS Service Design Process & Methods
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2.4.6 N1SANNTDILUIRALAZNITNAFBULNDWAUINUKUIAA (Deliver Method)

& e a dad A g v Y A o |
GUUG]@UULﬂUﬂ'ﬁTJ‘U?JﬂJLL'U'JﬂWVl@‘Vl?!@ILW@aﬁIMﬂUaﬂﬂ']%i@uqaaﬂ'sjmaq@ Iﬂﬁ]ﬂ']lnﬁﬂ

Y

lEBmsUssiuiunguenegne ey lauasuitaymusagldeu

2.4.6.1 IMNSINNAUAR LAYILUNAIINNUIEAT (Semantic Differential Scale)

1%
=]

wnsiariruaRlagduunANUIneAvedseain  (Osgood, 1975) wasindlas
vssenganwaslmuevesnuesnwuuuinsiludnuazansediy Wy Wwde - aun,

555um7 — wlanluyd Wudu Ingaziltnenziuuyiaiy 5 ¥ss 7 929

METHOD 4.3
@ SEMANTIC DIFFERENTIAL SCALE

Ancuiw fAnruiwidosedu

Tuaenis 2oy

Acydnuninuy n A o o ﬁ

AN 15 WINTITAUAR LABNITIILUNANUNLIBAN (Semantic Differential Scale)

N - MlsEeNITUIUNTUALITNITODNUUUUIANS Service Design Process & Methods



2.4.6.2 UWNURI9IUUINTT (Service Blueprint)

20

wruRauINslddmTumMTaususruuluawAn  S3UTITBLAANUABINITHALADN

mansveadliuInsuazsldusnig

Aa

Feywlufadeyasyuunsinauresyniy

lagnsaiugna (Front Stage) wagduatiuayuiloma (Back Stage)

UHUAI9 LSS (Service Blueprint)

Aanssuue 3

glusnng

vunnansingetovo o)

fangsuuad

flwuinns

GG

fianTsuvod

g

wunsingnmsly

Aungsuyd

Aty

AN 16 WRURS9IUUTNTS (Service Blueprint)

2.4.6.3 usluuulutnagsna (Business Model Canvas)

v v

AUNUD

TunaunSTguultuulieagsRvvEaInsaulaLLIANARgITUNTUINISLUE

TURBUN1GINA tneidiusenau 9 dw loud gdidnunendes, Aanssuman, ninenswan

ANAIMANATATY, ANUdUTLSTUgNeN, Yeanen1sutaue, Nngugnen, 518378, s1ela
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wiuuulumagsie (Business Model Canvas)
KnidnunyItes fianssuman ANATGNATIATY | AnuduiusAugnAY  naugna
NEWEINTHEN FBININMTUNEUD
5097 swle

A 17 wduuulaeagsia (Business Model Canvas)

2.4.7 msduufnn1seenuuuuinisiuldlmaauselevid (Launch Method)

3 QQIJ o U ! d‘ A A a a

Tupeuilanusatlunaasuiungudvaneg 30Ny UsEIUTTUUUINIS
\esngnAenalasudssaunisalibmnsnduiasneiinnuaumvadlunuusnisia
AIATRINR LA TNTTYRANA A INNNTINITUSUUTINIUUTNT  ieUseanEamly

maﬁﬂaaﬂqjmm@

2.4.7.1 Tunan13nauiuvasguslaa (Consumer Response Model)

| [

Tuwalunisneuivvesdusinalsenauluiie. dumeumsasenindihddudusnmsind ms

(%

nnaedlnsasnuarnauINdenselddn msldlunalinsiaaeulussey 9 Weazlanisunla

isfiuagyihnsnszanemsusmsgaarndivang
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JonHzau

- T.V.

- AIWUW

- Social Media

Atvuavaausms
AYWE=0IN
yvnanva

msuaviiulusiu
POP
S

ACUNMIWAUAY/USMS
MSavuauusMms
WUnvu

-

Jafvodnhe

msuanuinciadn

NUIUAULY

mMsidiusiuyavanm

anyou=Su
Us:innyavsiu

mistfiuyausa/T
fustusu

DaNCiVSd
AYIUHAINKAE

OS:KUNS
NPUSMS

UAs KD
0USMS

BariSa(d 80U

USMISASYIISN uta
a0MS
fRusms

NAULBaH3D
Busms

AN 18 Iumamwau%’waaﬁﬁim (Consumer Response Model)

N« wilsEoNITUIUNITUALITNTOBALULUINISService Design Process & Methods

2.5 ananealueIaIAns (Corporate Identity)

ADNTBONMUULUTUAIBRIANSIRAT A MENYallYEALINT1 d7AeIURUUTeY

wusuRnuansfianularassiunguidmaneg laedlesrusznaulunisesnuuudail

[
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2.5.1 asdeydneal (Logo)

NAUNTERNLUUNIIANTTTas e ndnwalliiuesdns WueIasnanevsediunu
wusud Prelrauandnusuatulaiety Inensdydnual (Logo) wusUssinvman q 1¢ 7

1
[

WUU Mad>

1. Monogram Logos %38 Lettermarks e nsiidsnusteunldiludydnualea

93ANT HAuaNIne AL TUSlATIL

A 19 @eeansidgyanualuszian Monogram

#1171 : NotebookSPEC www.notebookspec.com-(On-Line), 2557

2. Wordmarks %30 Logotypes fie nsihtistfsvesesnnsunladudasnval Tnowiy

NNN50DNLUUAID NYI LML AU ULUTUANS DDIANS

SANISUN

A 20 MegnTdanwaluszlan Wordmarks

13 : us www.samsung.com (On-Line), 2563

® Kelly Morr (2563). The 7 types of logos (and how to use them). whiadle 7 nsngay 2564. Wialdan https:/idxw.net/2020/06/28


http://www.notebookspec.com/
http://www.samsung.com/

3. Pictorial Marks %38 Symbols Logo fie n1seenuuuguninnsfinuildidu

(Y L3

TryanualuatasAnsiies lifldidnes suasdeanuninedaiaulardefaiusud

y

A9 21 @reansdeyanwalusgiam Pictorial Marks

fan - TalABas www.logos-world.net (On-Line), 2565

4. Abstract Logo Marks fie nmseenuuugunimnsafiniidusuuuuideaunusssy

anunsaandnladevisdyanualuaylnud

A9 22 fegansdaanualuszian Abstract Logo Marks

fisn : Popticles www.popticles.com (On-Line), 2563

24


http://www.logos-world.net/
http://www.popticles.com/

5. Mascots Logos fa n13eenuwuy Character unldidumunudaanualuesonns

@1115011 Character Ul 9UsE&URUSNIIN1SHaR LA

AW 23 fet1msdgdnwalusyian Mascots Logos

71 : The Callenger Project www.thechallengerproject.com (On-Line), 2562

6. The Combination Mark 9 N1INANNEN LTINS YanwalLAazUTEIaN

sy ssdnsdulngasldnsdaydnualil iesnanuisaldgniaulavainvane

v &

NWaUIELNY The Combination Mark

AN 24 FeE1anIIdeY

ﬁm : Logaster www.logaster.com (On-Line), 2565

25


http://www.thechallengerproject.com/
http://www.logaster.com/
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v s

7. The Emblem Logos Ao NMSHALNAIUTENINRTddnwallsaz Usstnnsaniu

AAE3ULUU The Combination Mark usiinislateyavetasAnsvsesgasidensiig o 1ald

% 3

NeNUILLAN The Emblem Logos

AN 25 F0E19MIdY

s : Wikipedia www.wikipedia.org (On-Line), 2565

2.5.2 @ (Corporate Color Palette)
msdentddveusudiduiesdidy Ineddwaliipuanduusudladie duansds

AINUYBIRUTUAYSEBIANT tnednidendainmnumuigiarainuian

© spotiy NETFLIX &8

(@ €0 ™0

#1ED761 #D81F26 74BBBBC
#FFFFFF #FFFFFF #34B3g0 /Ot
#000000 #000000 #A7A6AB

A9 26 @19E1INTIERNLTEVY Logo LUTUAMT

31 - TuiSe www.noria.co.th (On-Line), 2564



http://www.wikipedia.org/
http://www.noria.co.th/
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2.6 uautdey (Campaign)
nsviuengyanansavitligsiedlutianguidmuneidmunld lnenisiuaueyas

Uszauanudsaladesiinsdusenausasalul®

2.6.1 Wmaneuauilsy (Campaign Goal)

I dunouusnzkuen1d Customer Value Journey Aan1suustuAuduiusvesy
nawls vduinaunanelugnd Inelseazdengesdil

1. Awareness A TUINSHAINUVDILUTUANTUNITORNKUUSAGNYAIYBIBIANT
(Corporate Identity)

2. Engagement Ae gnen3usnisiishny Buduasiazildusmiunusus

3. Subscribe Aia MseoulivayadIus

4. Convert fio n1sindnlatdo

5. Excite fio \inAaseitulandanisto

6. Ascend fio nstetnuTetaiiiy

7. Advocate fia n1sgnAUseviulanagiinsuansie

2.6.2 5UuUUABUYUA (Content Needed)

susuunsttauelasuuinguesnidy 3 wuu 1aud TOFU (Top of Funnel), MOFU
(Middle of Funnel), BOFU (Bottom of Funnel) i51eazipendl vﬂ‘ﬁ

1. TOFU w38 Top of “Funnel fsnisvibignarlasuinisiimnuveawusunni

sUkUUNsU AU IiaINTaNe Wi A n3Idin Iate viuled

 NUITIAL UNWNG (2562). 4 arUsznauiinasiess! dewiuauUymsnaineeulal. dudwde 8 fueieu 2564. Whilslian

https://stepstraining.co/strategy/4-factor-need-know-campaign-marketing-online
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Infographic

ANATOMY

Podcasts

Al 27 fegnadunen TOFU w3 Top of Funnel

fiun : STEPS Academy www .stepstraining.co (On-Line), 2562

2. MOFU %38 Middle of the Funnel dauﬁﬁjumsl,ﬂﬁ'aumﬂmjmLi’]mmamL‘fJu

anen Aensinausludinasiaudesmsivngulinneg 1wy nsliaug nsduuun

ULTIMATE FACEBOOK AD
TEMPLATE LIBRARY

P _THE ULTIMATE 4
FACEBOOK AD

TEMPLATE LIBRARY

Lead Generation Quiz Example

AT 28 Feghetuneu MOFU wse Middle of the Funnel

ﬁm : STEPS Academy www.stepstraining.co (On-Line), 2562


http://www.stepstraining.co/
http://www.stepstraining.co/

3. BOFU %38 Bottom of Funnel dwilfaidmsngivelignaninnisindulate

WU N15377 AUAMNAADING

' Baatid acommting sehmare AcconTANTs  so0mx

whe
>

The online accounting software
alternative to QuickBooks

AN 29 feenetuneu BOFU %sa Bottom of Funnel

i1 : STEPS Academy www.stepstraining.co (On-Line), 2562

2.6.3 unasgaundaenIsidang (Traffic Source)

uwnaanlidmiulrgnanidiunes anunsadhsuanluvan deludvaiife

Organic Source Paid Source

Social Media Social Media

- Facebook page Y - Facebook Ads
/) - Instagram Ads

- Instagram page ——
- Twitter Ads

- Twitter page
etc.

etc.

Search Engine
- Google Ads (SEM)

Search Engine
- Google (SEO)

AN 30 fegeuvaIAUfeINTnde (Traffic Source)

i1 : STEPS Academy www.stepstraining.co (On-Line), 2562

29


http://www.stepstraining.co/
http://www.stepstraining.co/

.6.4

eee

¢ v

inwalaineusanszdu (Call to action)

o4,
4l

Donate

AN 31 dyanualasnausansesu (Call to action)

fisn : STEPS Academy www.stepstraining.co (On-Line), 2562

30


http://www.stepstraining.co/
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uni 3

A5ALIUUIY

AAdelandunuidenunsyuIunIsesnkuuuing (Service Design Process) tJu
6l Y] a va a a ) I P v a
nagnsanEnsaRmuuUINSIRiUSEavEA NLarn sInLIngUssase uagtiveliiin

Uselewlgegn lagdddamliunuidenwaludl

'
N aa

3.1 AdeNAUKAZNI53L58IASINIS (Initiate Method)
JUADULINIUNTEUINAITEBARUUUSNNSUSENaUlUME fu7vin3de (Site Location),

ﬁmuasi’]ﬁym (Background And Problem), a§ULﬂ1M3J181ﬂiQﬂws (Intent Statement)

SERVICE DESIGN

PROCESS

AdfuiiAduazng

Faulasans

INITIATE DISCOVER DEFINE BRIEF DEVELOP DELIVER LAUNCH

|- SITELOCATION !
| - BACKGROUND AND |
| PROBLEM
I~ INTENT STATEMENT!
| i

A9l 32 iesesilenlalutuneu Initiate Method ¥99n32UIUNTT Service Design
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3.1.1 W39 (Site Location)
Jewuiduasiiunlunmsvinidudiiedmaunawisainemlasuanufiey uaslilasu
Auilenvianun 7 sua laun visaue asnnzne wandau vussiun wide Wndes 313

1179

SITE LOCATION o “
iwladl AOUs:INA JoHSaiwusysad

7 iva 72 nyjtu

40,485 AU

AN 33 NUNYIIY (Site Location)

3.1.2 ﬁuﬂLLazﬂqwﬁﬂﬁ'ﬁy (Background and problem)
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3.1.3 ayuilmanelasens (Intent Statement)
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SERVICE DESIGN
PROCESS

" DISCOVER
INITIATE ? DEFINE BRIEF DEVELOP DELIVER LAUNCH

1
i - SECONDARY DATA. 1
1 - PRIMARY DATA
H

A9 36 wansnsesilanldlutuneu Discover INTZUIUNTT Service Design

3.2.1 Yayanienil (Secondary)
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Tnaninen
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Search Engine
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3.2.1.1 nMsAumdayan1adumasiin (Search Engine)

msdudumdayannisdumesids aldsudeyanvivalie wasliuvaadeyavainane
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AN 38 AIBYIININNITIIILAANBINLIDARLUUULINAD

- Talulu www.chillpainai.com (On-Line), 2564

3.2.1.2 d1579A7uAaY (Poll)
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http://www.chillpainai.com/

@ Nuum Liab created a poll in inaa guudin . wadsusol.
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[:] A.dgeg by you 176 votes X
TRNSUURN

D Addeg by you 162 votes X
TNINWPRYIZIAUNEN

E] édded by you 147 votes X
QLRI
Added

D .d ed by you 141votes X
THLLHBINA

D /idfleg by‘you % » 111 votes X
WNSNEWND1IE / %aﬁmmwgﬁuaa:
Add

[:] \dded by you 88votes X
NINURAUE

D Aﬁded bZ ygu 88votes X
winnefsug
Added by y

D A € 1)’)““‘1 - 62 votes X
#vnms blsweiel lneanes
Added b

[j sacec by Ygu 26votes X
FOMEYIWIABN
Added by you

D by VI“ 26votes X
LNOTLARLIY
Added by y

E] edibyyou 17 votes X
WITONUUNLLIAD

[:] Added by you P 17 votes X
AOTNUNIONNURINUIAD
Added b

D ~E‘ Dy VIC’U 2votes X
WIGA G

D Addedi)y you ’ 2votes X
Futhduwiue

[:] Added by you X
LPLN952A%

C] Added by vou

" v G LY x
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3.2.2 Yayaugundl (Primary Data)

Tusuneuifideldmunudeyafiioatuunasioaiisllusunande  9nadeaile
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PRIMARY DATA
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- dumunldudini
- Hununitnvouites

a

AN 40 UARIUVAITIIN YD UBYaUgUQH

Y

3.2.2.1 asufigunanisal (Participant Observation)

Auteyafenssudiliinsnely dseanumuuivvesinvieaiisy  Tnsutsns
drsadu 3 929 1ud Fausn dnaundsieafienimun 16 uvdsuuandeluussum
uayTuvgalans 017ing Tuideunaeuangainieu w.e. 2563 Hasiiaes dsauvamiaiion
fovmn 16 umadlutumgatindngns Tufeusuren U wa. 2563 wagtasilanw drsrauvas

Viounenilamenugania luieuiiuiau U w.e. 2564
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- o - v ' 3 ) - ° e =
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wdTuvys s — 97iing

A.A. - WY, 2563 5., 2563 S 2568

A9 41 wansszzlattunsasiiuidunanisal (Participant Observation)
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3. fuarjsave dunasioniien 1w lawn vjsiviuay lneiduvesusemauld d11n
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K

ANI-45 YUy
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i+ Falulu www.painaidii.com (On-Line), 2565
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PN ! < S v o
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ﬁ:ﬂ : Thailand Tourism www.thailandtourismdirectory.so.th (On-Line), 2564



http://www.painaidii.com/
http://www.thailandtourismdirectory.go.th/

DN 48 IAVUNLAVHDNLUIAD

A 49 Tusualdnewnee

ﬁ:ﬂ : Vl’glﬁ]a www.travel.trueid.net (On-Line), 2558
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5. fuaaskaene dunasioniied 2 wiie lain 1. 9A9u3InanIeavaineIde 180°
nsuMIaNEssluiiotIsangURme Tgawizin Wosh 9add wazliudnisauniaium

2. WzAvtnee Wunseiminfiuseyiuredunald 5.9 LasallfanssuIwaNgsane

AN 52 FRTUTININNNUAIUNUIAR 180°

AN 53 IVALUS I UNTEAMTNLAD
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6. snvanupiil duvasiondien 3 wits laun 1. dnnesaeg reuidaninelddu
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Ao gualagdanviaguy 3. gnenuwisnAvuaamads Wuaneuuisnandvunalngidu
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ﬁlm : Vlglaﬁ www.travel.trueid.net (On-Line), 2563
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ﬁ:ﬂ : Friday Vacation www.fridayvacation.com (On-Line), 2561
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3.2.2.2 nMsaananisallaeldniasiia Poems (Poems Framework)

I Y

luyauaeiiuid1sauvamienied 16 uns asediondideldlunisanduiinainnis
[ § o ! = = o Y A =2 vo &
dunansalinviediien Ae Poems Framework lagaiuitenanduiinlansil

1. dnvieaigifanssuesls lngnudn dnviesiieavudaiaviad a1egudites diesu
ATOUATI WAz a8 JUWASDNLNEN

2. dnvisagdliusmsesls Wnenuin dnvieaiierlnings viugy Fevesrniisium
wag BaFruniuw

3. ushadlvundauruiiiy ngnudn uiangeudds Suniun ke Jneendeuves

LARIVIBTEN
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wiade : asUunisdananisalatnunasinafieananue 15 wi
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- guAafiavied - ludnsz virugy

- wall, dneguny - fipv0ainsdu
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- fhegUuvasvieadien - Hadunuw - yololavinewmdwioudiv

ANA 57 WERISIENISIAVUNNNIELATD9LB Poems Framework

3.2.2.3 N1SEUNIBAIAIUUSUN (Contextual Interview)

(% 1%

Tumeuilazasaviiiideldiiudegananssuiliuinisnielu uazeuassaves
Y a ! 1 o s [ ! 14 !
M3liusnisene Tneudanisdunualeonidu 2 ngu laud

1. dunwalidwhiuareudluviesdiu deyanlafe Fraseniuuvesinveies

Ussinnianssuilaliuinas Aanssudidnvesmeddenlduinsiaslifeulduinig guassa

punsvisgasdymussauluiug

— va e

AN 58 NMSAUNYAIMNUSUNINMTNAkaEAUlUND9dY (Contextual Interview)
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ANA 59 ASAUMBIRINUSUNAIMTNkarAUluyaedu (Contextual Interview)

2. dunwaliinviegfieddnnu 50 Ay deyaillane wginssunisvieaiglunde
TngasUoonuilailu 3 ngu ldun 1. Slhwanewanfivies tnaduanufivendeon 1wy Tann
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3

alnvieaiienaylumuaaufiseniloy laeidenainIsduaun1adumesiin (Search Engine)

Y | a { = v ]
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189 57T
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Contextual Interview)
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AINN 61 NMTAUNIYUNINUTUNUNNDUNYA (

3.3 MaAnszidayauaznisszulennaluniswauiuinnssa (Discover)

9N TIUTIITRNaIINNITAIUAdLNANIsAlkaE NI TEUA BN UTUN TuReu

solufien1siideyauiinsieiieszylonalunsesnuuuuinis laeiliasesilodasialuil

SERVICE DESIGN
PROCESS

DEFINE

INITIATE DISCOVER o : ) j DEVELOP DELIVER LAUNCH

Y- OBSERVATION TO
i INSIGHTS :
| - 3D Timeline H
E - STAKEHOLDER MAP

i
I - USER JOURNEY MAP i
' i

AN 62 uandiAsostlanltlutunau Define U09n32UIUNT Service Design



51

3.3.1 msfumanuidladednannisdananisalvesuvavisailengeniey

(Observation to Insights)

nrnsuiunou Discover ;:J‘i%’awudﬂLméwiaal,ﬁmﬁgwm 15 wiv uunduuvas
viouflgafifinrmdon 14 uvs oun 1. visfeuau 2. geusdmeianueninnde 3. Yanndou
ui 4. grenuuisRveuaaman 5. ifisdusions 6. oyasaianiudideany 7. srafuih
St 8. thanedavs 9. Wawdidinde 10. vsusarAgganAen 11, wesRully 12

PILFUNIAD 13, AVUITNUIANIIVAIUIAD 180° 14. AUV AUNIUR
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6. ayasianTu
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©OCOO0COO®

, . Y
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AT 63 WEPIA L AUIANNUNYIDTEERATEN 14 LAY (RINTIINUA 15 i)

3.3.1.1 Aasziuiununawisdifisasandeu (Context)

Thundsieadisnsendonis 14 uwhs 1ileseiuiun wud uvdsieadisns 14
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14

yauuimzianuen 5 ununiieadiv
3

Wavngana sardnfunasvioadian i
wiloanszdutimea

I/ Suvneves
800 - 1,300 wuUAT Hn

aaand fianuiivensa

AN 64 LARINITIATIZAUSUNUTE B esonTaw (Context)

3.3.1.2 usegslavestinviesiisalumsuuvaisaiisganien (Motivations)
usagslalunmsidensimasioniisrsenduuifnduanussgdlaiivarnvans tesan
uwiasieafleasenienaziifiansusesiuinvisndannine Tnsluid {iduvazensedneves
anuivieafiojsisiuan Tnglddeyannmsdumuainiuuiun (Contextual Interview)
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dneguny 3. sudadavieuiasaegy 4. insuniundendlursiiuay Wusu

ussgelavasiinviaaiiie (Motivations)
ussgdlslumadenuumdaieafisnveniioy
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awgUvas

Motivate A | monasthi

wndungu Biker
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Ty
unvinaien
-
\danan
wudaiiviay
i Al

“yanaviuau”

Motivate C

Motivate D u¥unudeds

TPP9

i 1imdu

A9 65 uanauseslavastinvieniiel (Motivations)
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3.3.2 M5AUNIAMUN lasanaINNIsALNANIsalvawasviaaneanlalasu
AMuilay (Observation to Insights)

TA8LMaIVIDAUNETINA 15 Wi WUl 1 wiaduanunviesnednlilasuanudey
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a o
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AT 70 wansnmEnean L isyLgeeuudntey

ﬁm : Google Earth www.google.com (On-Line), 2564

55


http://www.google.com/

DUUFBINAN

OBSERVATION TO INSIGHTS
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fisn - Google Earth www.google.com (On-Line), 2565
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http://www.google.com/
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3.3.3 JaUsziRAansguywdntdos (3D Timeline)
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3.3.4 unuR9vaiidIUusw (Stakeholder Map)
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Al 77 urufevesgil@nsan (Stakeh older Map)

3.3.5 wnuieUszaun1salvesdlduazgliuinis (User Journey Maps)
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3.3.5.1 M53U3 (Awareness)
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3.3.5.3 @an15USN15 (Purchase)
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3.3.5.4 Uszaun1sallunislduinig (Experience)
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N 85 fgnduAluguyy

3.3.5.5 mMsnavulgusn1sen (Loyalty)
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USER JOURNEY MAPS
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3.4 nsa¥elandluniseanuuy (Brief)
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SERVICE DESIGN
PROCESS
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3.5.1 N1537UANTINFS1Y (Co-Creation)
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3.5.2 M3aURUNAAUAR (Solution Diagramming)
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3.5.3 lamauszaunnsal (Experience Model)
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3.5.4 uuIAUAR (Concept)
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3.5.4.1 99918 (Unique Selling Proposition)
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3.5.5 NagNsN1InaIn (STP Model)

'
I a
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(Behavioral)
STP MODEL
nsasslandluniseenuuu
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e
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!
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https://www.goodmaterial.co/segmentation-targeting-positioning/
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3.5.6 dnanwalvasasnns (Corporate Identity)

3.5.6.1 lnud (Color Scheme)
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all R = &
AN 116 NISUNIENNUALISILU NN

wanNTlan1s198RINAER (Brightness) Hideldthandadurnnauiieliiesionis

VA

& a vy aaa Yy I oo = a aa
(RIS W ﬂlﬂLaaﬂaWNﬂfnﬂﬁﬂﬁlﬁl 3 ANUNUNY lﬂLLﬂ ALY BUNYAY FITUYIN VIR
Uaendy Anugaauysal nsiuln anwaugavnsnmesazly dena vianefs [Oudies
1 a A v 6 = a 1 = a o a
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#dya = sssuwfA e Uasade
anugaxanysol Maiula
ANENAAVISNNEuAzTa

fihena = Wudas sugu

a o e &
934l Yadnd 1410 deilu

#nsasin = AMURIY ANEBY AIUASNST
AU ATUTBED AUITNANA

Al 117 gaanzilldlunuesnuuy

3.5.6.2 lalfiuauiley (Campaign Logo)

meldunulaiifidesn “@AUDY - JRUWIFD” Fadaumnedetsns Byl
hvieadienfumandudaseuande  esgliwuivymudntosiiegiugaunuiivessne
Tneiiteldihendnuaivonuifeindevendunuesnuuulall Tasfigen ouu dnhidn
Juwsetumalarhundnisldaneduanluniseenuuulalimsnys (Wordmarks)

1. @uaa (Curve Line) Ao duilldduldmaseiioaty ﬂéJW‘EJQL“UWQﬂLgﬂIWy:ﬁL%‘EN
seaduduteu Tawddnidelva deldes deutosjuuia

2. TalAsonues (Wordmarks) nisasniawuusidnusiazinunlddudislald ssnws

azvieunmanual Pigliddewasldnuieiunnie
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PRASEOECHAI CHANDSK
ANT 118 QLU ILAZOUNAININGIVDIDNNBLUIAG

i - WIAAS v twitter.com (On-Line), 2559

M 119 QIVILATAUUIINYUFIVISNNBLUIAD

17 : BNFLAY www.travelblog.expedia.co.th (On-Line), 2559
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http://www.twitter.com/
http://www.travelblog.expedia.co.th/
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AT 120 g1udnannnInaIea ey

fian - Google Earth www.google.com (On-Line), 2564
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3.5.6.3 Taldwazduluaguvudadntdas (Logo and Symbol)
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AMA 125 wadvestuiseuyuyuiadniley



1Bt

AN 126 nMseenuuulaliyurudaintoy

"¢ KX

WnUoy WnUay

d' 1Y ~ & v a0 = o & v
AN 127 IaIﬂﬁNSUUﬁGUWUUUWUWaQa@']LLazﬁﬂ"lUuquaﬂa“U"n

91



92

00

gunanlyl Touawne e

S

&)

Ulmaldla Aanssanseus

Umn

Srunun

NN 128 FuluafanssuwaeIuATlugNYY
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6, 509
Humuna\nns:

Q watios o

Al 135 nanuniseenuuulaliiuszneunshugusuindes

3.5.7 uandey (Campaign)
asanlaldiasesiiolunalssaunsel wIAIINARLAYNALNSNITAAIN MINEIAY

wa7 TumsumiiuiusanLuLTusolUABLALYY Mo Taslitunaunsselull

3.5.7.1 Whnaneuaudey (Campaign Goal)

I dunaulINIThUmId Customer Value Journey ABnMTHuUstuANdURUSYDI
‘:4' Y] I3 9] a a | =1 a o Y )
yaula vdunnunaielugndn lnelineasidundesnall 1. Awareness Aia U3 sidiny
YBIYUYY  HUNITEONLUUSRANYRIYRIRIAns (Corporate Identity) 2. Engagement @@
o ~ Y Y] a v N | Y . a vy
tnvipaieafuinislisdiny SuAuImsuasilduTNiugaTu 3. Subscribe fia n1sgeulivaya
d1ufa 4. Convert Ao N13sndulade 5. Excite Ao tinAINUsEYiulandiniste 6. Ascend

A dy go’ ) dy Ql N A o 1 d‘ U al 1
fip NsPeTIUTeTBLNU 7. Advocate Ap N1sUnNviewietUsEyiulanasiinisusnme

3.5.7.2 gUuuuAumug (Content Needed)

—

sUkvunMsinauelaeuiingueenidu 3 wuu lewn TOFU (Top of Funnel), MOFU

De

(Middle of Funnel), BOFU (Bottom of Funnel) d518azdeniin
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Campaign

Content Needed

nmusznou (Graphic)  Uhe (Sign)
TOFU i (Photographs) 5#la (Video) Design Outputs
Top of Funnel wiuwu (Brochure)  ussQAmusi (Package)

nils@evieaiiayuyy (Books) .
MOFU . da b g Design Outputs
Lmawaqamﬂwsﬂaw (Useful Resources)

Middle of the Funnel

BOFU 1B4nvay (Workshop)

Bottom of Funnel AMARIILY3B337 (Customer Story)

AT 136 sULUY Content Needed Tuumsiugy

1. TOFU %38 Top of Funnel

dilawildnvieunenlauinsiidnuvesyuu FugULUUMSILEUeT

v

vannviany lagildeiaeniiauegunuunsl
1. N33 (Graphic) AomsuanesessIveIgaTEEIuIIUNI N Inegduuunula

UIIUTIANAINNIN Positive Space tag Negative Space Fmungian ndiilnsausznaunan

[y

! ‘ij ‘NI ! o 4 tﬂl 1 a ‘3! U
druiunnslunnymlvndaasugnuwaz iy

yaviydo =

AdeltEdwarnlununsIin Fedm wuneds Anuuans Anwasugy Anuls
Wesan dvnvnefls Auiinsdwsuanufalrdgsensiiufuantdnreadisn  Inenasu
amenfinUseneulume  anewsawesauluguruLastnvieones,  AMNaNEANIg

A1SLNWAT, NNFUAILATDINIT, NINSIUAT, AMNAINTTY, NNEUNNBILNLIYBATYL



Positive and Negative Space

i

A Stool The POSITIVE space  The NEGATIVE space
Is black Is black

Al 137 feghanin Positive Space Waz Negative Space

a1 - MS CHANG'S ART CLASSES www.mschaneart.com (On-Line), 2556

a a v a & v & v
AN 138 Nﬁﬂ’]uﬂﬁi@@ﬂLL‘U‘Uﬂi’]WﬂL"U'Wﬂ@\‘lﬂ%ﬂ"lﬂﬂﬁ@ﬂjwfﬂﬂiLI\‘iL‘EJﬂ‘LlE]EJ
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http://www.mschangart.com/
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=i a o = N
AN 145 Na9IUNIIRNLUUNTINNLAAN BN I8 DALY

2. aweing (Photographs) e lvitinvieadigdlasuitsussenie suitmtinives
YUIURAZAINTINAY 9 PsUawemen nieIududndntcieiian lnedideasnaunan

SEWINNNENLUALATNIAAIUSALABS
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AT 147 NaTUATNAIENEAURNAIUNINAFINN

3. WHUWU (Brochure) temysgneuludmsununmeniey laessysumnies
a = a = = Y '
anuiviesiiedweniey lagideni 5 @ unINNITIANGs Poem Framework Wagsey
o 1 Y @ v = & Yo q’ v v o .:4'
Auvdsurudadnies  laslaadszasAivelidnveuiiealdsuinmsinveuvasioniien
WIAe  FUTUVLYeRrUn N FULUULAIUAYaUTOURIAR  BINAIIUNTBBNIUY
wiwiuUseneulufoe duduaNgaguyudniosiunlddunumd iy (Background)
WazAINANTIAN (Graphic) wansaaTueenfisnLayyuyudLdniioy
] ’ 4 ' . R N
: £ K3 / g
| @

v j =

S

en' v O : v e W
AINN 148 Lau%UﬂQWNQQﬁN%UNQLﬂJﬂUBU
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_

- Google Earth www.google.com (On-Line), 2564



http://www.google.com/
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AT 149 HaUBBNWUY Background Graphic WHUWU
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a. the (Sign) ileandgmenuduaulunisidfeuguszneuns aunsoldifuga
dunaliuinveadienls  Tasthesufavusznoulusedeuguszneums  sunmuay
foyaianssu Tnefivdnnisesnuuudedl

1. g negfideldnmareidugasiugniiiefsgaanuaulavesinvieaiion uas
anunsaneiuldviuiannszerlng

2. e B uiuarlalfdussnusiibuiian amnsasulddaau
TO9RINADTITALLDARN ) VBIAINTTU

3. Tnud Tngtilnugndainduneu Corporate Identity 17l

a. prwauga Welviausasuldieuazauion Jednndvinisudsimilsdodu
AUTIEUAZUI

5. wathe lned3deldauinn e 60 wuRlns @1 160 wuuns iiveliueuiiuld

Tuszauanem
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XX
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(marnandia.)

= o v Y U 4
NN 154 Na\‘l']u@’e]ﬂLL‘U‘U‘{]']SﬁﬁﬂiUQﬂigﬂ@Uﬂ’]ﬂuﬁqwﬁumﬂLﬁUﬂ'lJf'JFJ

5. 3fle (Video) nsuntaueruifle  dnvesiigiagiusinunmedoulm 1des

vssenna  deseaalugun - unmianssumsvieaiieanialuguvulddaen  dilade
<

TIN5
Tnswusussnnidedluinlesial

1. 1 @83uss89n2A (Ambience) Ao L@asusiisasougitdavuluanuiiy wu 1des
dedesdniluln idesrnuiuniegvein1snsas {udu

2. @eanuens  (Music)-Ae  desnunivseneuliievinivionsuallumssusy Suils

anysalinUy Wy idessenaulvisanaunvseviuinniu®

5 301 AN (2560). serUszneuendes. whdude 31 na1mu 2564. Wnisléiann https://sites.google.com/site/shortfilms11111/seiyng-ni-

phaphyntr
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AWl 155 A Video Footage
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6. U3TY (Packaging) W3deldussadmanilnmnsiniveniasessniluyuyy

loun wandamamsineasluyusy duan 9113 ALsAWesAU ALIALMBsTNYIoNe?

(% (3

AN 156 HuunIinussaiau
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1A 157 aamanensiiinfasthunlduuussysio
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2. MOFU 58 Middle of the Funnel
1 ail’ < 1 o @ -:4' d' 1 < % = o Q' d'
mumﬂumumﬂmmﬂmsLﬂasumﬂﬂquL{]mmammuqﬂm ﬂamimt,auaiuaw

ATIANNABINSAUNGULUNLNY

o '
=] ]

1. wrasdeyaimduuszlew (Useful Resources) viiiunnialeduaiifelmdunui

U ansainug Useifenudunn wu ndaduen ausssudssmg

Anaausauanna

@Sudkobkhaokho - Travel service #' Edit Send Message

Home Groups Events Reviews More v Q @ v

N1 158 Facebook uANYAATEU FOURIAD

AN 159 Instagram WANEIEAUEU SEULUAB
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v a '

2. vilsdovioaieIyuyy (Books) Tayananssuvieuiedlugusuiavansiusidly
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gugultH3atuaey s

Stgupudtaetudeny Bl Heeiuh
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unzenrnd
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asuy
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wsudviniioy

a o o o o o v
ANNN 160 WNAUNITEBALUUNUIED NUIUN AU Ad13ULY BAEUN 1-4
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3. BOFU %38 Bottom of Funnel
dwllfavnaielignAinnsdndulatie Ysenaulume 2 vide Ae
1. ANUAAILYEI3Y (Customer Story) AnusAnTestinviosieasausnisuesyuay

2. 33nwey (Workshop) Aanssufitugausudntiunmuggnia v3efanssusiafivey
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BE=E0>

Al 166 Anssudsnyevluguvuintes

3.5.7.3 unasgauiisaansidnas (Traffic Source)
I Ay w9 w Y v v = S aa SN =
wasn b idmsulignAndimnay anansadnslavan Feludvaliie Wseteaniei
Wiy Call to action anmsfuaidoyangununad1snil ngu Generation y feuld

Facebook wag Instagram umndn’

7 nigna 1i0avin (2564). @31 Digital Stat Thai 2021 aIn91891W We Are Social iewdi 1. ihiiaile 10 Aatan 2564. diidldan

https://www.everydaymarketing.co/knowledge/digital-stat-thai-2021-from-we-are-social-report/
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&’ Hootsuite é’éid
AW 167 sadrsivnnuiienveansdn

fian - Brand Buffet www brandbuffet.in.th (On-Line), 2559

JAN WV (ery) ACTIVE SOCIAL MEDIA PLATFORMS

20‘8 SURVEY-BASED DA! S REPRESENT USERS' OWN CLAIMED / REPORTED ACTVITY

FACEBOOK
YOUTUBE

LINE

FB MESSENGER
INSTAGRAM
GOOGILE+
TWITTER
SKYPE
LINKEDIN

[ sociaLNETWORK

PINTEREST

MESSENGER / CHAT APP /
WHATSAPP

WECHAT

©
Hootsuite ggg. al

Al 168 adsIIm N leurinuayduanLNTIves Generation Y

a1 - Brand Buffet www.brandbuffet.in.th (On-Line), 2559

<

3.5.7.4 dyanwalaZiausansdu (Call to action)

(%
A o % Y A a 2

Call to action AedyanuwalinszAulrgnmdeduiuazu3nis Inegideazlyain

o
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Send Message 9119 Campaign Video tiielitinvieafigifnsoid uimisdonunasaiunse

Weulgslufudwedauamdvionusynaumslunauey


http://www.brandbuffet.in.th/
http://www.brandbuffet.in.th/
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msriaafeninegusu

120

daaausaulanaa @ Send Message

AN 169 duanualaiiansanseiu (Call to action)

3.5.8 M135149lA5983194n151497U (Morphological chart)
wiseslotagldiluuuamslunsimuaingnisnienmdieiinviesiethnduliu
waziduresnsgdndmivanindszaunial Inediseasdmuadmnenisldnudmivved

sednuazsryRIvslumMsesnwuuLietiNg IngnIanenaziau Tnelseasidendiall

Y 9

~~~~~~ FBufideyin . p n
wWhuane S~ LWUUT 1 wuun 2 wuun 3
sl T

-
- 1#8uazadnane 1#3@qan szyswaziden
Honayuwuy ;
dodns YUY YDIYUBY
R SO {Jasfuannanin o
e “imﬂi.:Iﬂws..Wm Ussudna derauaae
Yiaaiiea ’ MNANNAY
THduazatnany T 3ananyauy
dodns +
FIUNETLBUIAA o
+ Jasfiunnanin
UFTYEUATTE 2MN1ANNGA
9 u

Al 170 ans19laseadianisldens (Morphological chart)
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1. yesfiszAnUszamgedn annmsalassaiisnisldon (Morphological chart) 33
Indeningmemenmidugeh  Wwenensldoude 1. desdefsyuwulnensliduas
meanedeans fidelilalivesfusznoumsluguvuiildeenuuulinnduanmensaii uay
Tansunnyadfignidentiluduney Corporate Identity 2. 1dUsslomisswisiondien fe

nsldussedunIse

e e e 0 @
CIRRIRILR 170l 5051573
mim

Ul
WA dse

A 171 ansnslassadranistéaru (Morphological chart)

2. U9sNszanUsELANIINA 31nA1919lATeEs 191519914 (Morphological chart) 348
Idaningisnenmdeninn wWhmnemsldnude 1. Fefwuvulagldiaganyusudn
oy leeagldinihenandiuvewmnsgurunnduiannanuazUseriualalivaulggnuou

seulnfe 2. Jesiuainanimeniengg
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