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651220037 : Major BUSINESS INNOVATION MANAGEMENT
Keyword : ONLINE MARKETING COMMUNICATION STRATEGY CONTENT MARKETING CONSUMER
DECISIONS AND ENGAGEMENT THONBURI FRESH MARKET

MISS Nicharee SURIYACHAIMANEKUL : Influence of Online Marketing
Communication Strategies with Content Affecting Decision and Consumer
Engagement to Buy Products at Thonburi Fresh Market. Thesis advisor : Assistant

Professor Jittapon Chumkate

The objectives of this research were to study 1) to study consumers' online media
usage behavior, 2) to study the influence of content marketing communication strategies through
online channels. that affect decision-making and consumer engagement at Thonburi Fresh
Market. The population used in the study was Consumers who used to use the service at
Thonburi Fresh Market Data collection using questionnaires The results were analyzed with
descriptive statistics to explain the demographic data. and multiple regression analysis to test the

hypothesis of the influence between independent and dependent variables.

Study Results Respondents mostly male accounted for 52.5 percent, age about 21 - 30
years, accounted for 34.8 percent, average monthly income 15,000 - 30,000 baht, accounted for
36 percent, single status, accounted. for 63.8 percent-and current living area Bangkok and its
vicinity Representing 71 percent of consumers' online behavior during the 1 week period, most of
them use the TikTok channel, which accesses most-online channels at night, before going to bed,
most of the day. Representing 32 percent, most of them used for 3 — 4 hours per day. And the
main purpose of using online channels the most is Watching entertainment media. Content
marketing communication strategies throughonline channels of Thonburi fresh market that
influence decision-making and consumer engagement in Thonburi fresh market found that there
are opinions at a low level. The aspect with the highest average was the use of online personal
media, which had an effect on the recognition aspect. Favorite aspect question and answer
section decision-making and support In addition, the results of the hypothesis testing also found
that An influential factor of content marketing communication strategies through online channels
that affect decision-making and consumer engagement at Thonburi Fresh Market is the use of
online personal media. at a statistical significance level of 0.05 by using online personal media It
is an influencing factor of content marketing communication strategies through online channels

that positively affect decision-making and consumer engagement at Thonburi Fresh Market.
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wialudesss 9 diude lnsyanawasfanisaunsaadaemedifeanistuesld eiduiiudwiu
doansfiungugndn Tunisuszduiusianssumnanisnan geuaiudeyasiig o wisfuauaniuain

@Jﬂffﬁ (Wandee, 2018)

ALALVDY Facebook fi nsaseseviglded19ninewing amnsansiuanufunt wgn1sal

v
o Iyyq’y

YBIYARARAIY YhazhTItnaTnTd1ve st dtusugwlidiietoya fldaunsaasiuaieovienisdeay

9 U Y

o

ansu

1Y

A nemileuiy Wegsaniulugduuudangudmsuuaniudeudeya Tun1egsia Facebook

el

anseassneuylaguilaaviengugndlade inlingugnAndunfidusinduivledndnvesgsia

TeunTu
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N33 0BnENavaInagnsnIsaeaIsniatnesulatmensumud Ndwmanenisindula

Wunangedumnnainansuyskazanuyniuvawuilaa 19saleuisidedsUTuia (Quantitative

Research) wiafnwduUsseninanagnsnisdeansnisnainesulatsiensumudiunisdnaulaiumen
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FoAudiinamansuyiuazanugniueauilon Inedimasidunside il
3.1. suJguenTidY

3.2. Usennsuagnausiiegng

3.3. isesilefilflumsisy

3.4. M3nvaeUAuN MDA asleflflunise

3.5. maiudoya

&%

3.6. MTwnTeiteyauazaiinnldlunsiinsevideya

3.1. sudauldsnisae

12
=1

n1539e8un15398189U31 10 (Quantitative Research) Wiusausaudeyasinn1sdsiangy
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[

WU ved Cochran (1977) laeideugnslenail
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Hasu” ielansnlungudananisiuiunsuiuvaeuniy uenanntigideleisnsduiedanuvatasle

(Volunteer Sampling) tnanishingudiegns ilugasinslalunisneuwuugeuniueeulatmedaies

3.3. \sasilenldluniside

wieallefilflunisfiusiurindeyadniunsidensailfie wuudeuniu (Questionnaire) lneasns

@

PNNTNUMAITIUNTIN NUIFTNLITB LAZNTOULLIAR mmamﬂnaam‘f}u 6 @ el
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dwfl 3 wuudgeunuiiunginssunsldunannesusurudossulatvesiuilan Jaduro
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AZLUUTEAU 4 mNeis Wiume
ATLUUTZAU 3 NUN8E4 1ag 9
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ATLUUSEAY 1 Mangde lalWiumeatiiads

o

PNt vuanaeidsvessERuaEAniy Tngldnaeisadiu fil

y P wds (Range)
DURNINIATU — N 9. 7 7\
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5-1
5
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doooulay msdeansesulard msdindulauazanuyniiuvesiuslam fal
AgLULAAY 4.21 5.00 vanefa 52U InnTign
AZUULIAAE 3.41 -4.20 ynefis sEAU 1N
AZLULLAAY 2.61 -3.40 yanefls sedy Yrunang

ATLUURAY 1.81 —2.60 U994 S¥AU Loy
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AzUULLRAY 1.00 -1.80 visneda sU toadian

3.4. NIATIVERUAMNNYRILATDN N FTUIUIY

MINAFaUAMUNYEINIIVBNLATEED (Validity)

va o

lunsasiadeuaunImaIeslieneuddunisifiusiuniuteys §idelaussiuanuiiemss

U

2N

(Validity) veduuvasunulaggiddnausluvaaunifien1a1senuInyinednus uaverdunaeiia
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NUULIALLUUTLAIN NIV TR ATLINIATIANYNABIEITN1T AT IR Y TA 1Y

donndesvaifed1nuiUIngUszaenvet9uidde (item- Objective Congruence: 10C) lngslgnsAuan

fail
10C 2R
N
gl 10C = srtlanudenniowettamaiuiuingusvase
YR - HATINPZLULYDIENS I
N = IUIULN TR

ARriANuaenadetvastafinuiuingUssasrvesnuideiidwinlauinnimvsemiidu 0.5
(I0C 2= 0.5) wansdetormauiuinguszasdresnuide ausaiuuvaesuaufiasaduinldlun1sidela
mndermalafialaits 0.5 FAduasusuludludielidemaiunsounquauaLugdvsodetauaunus

YDIENTIAANA 118391NATIVOUAT 10C AU 2 v Tevindu 37.5
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ATIATITIIAMUTENY (Reliability)
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FdulanvualiiinisnaaesuaudetiulaensiiuuvgeunuiiinisusuusuiluSsusesue
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283A58UU1A (Cronbach’s Alpha Coefficient) FaA1aruidesiudesiiasinnigudusitesniviliuag

AITEAIAINREUATA 0.70 Yl (Uszande wauum, 2556) FaUUaounIuveuidetaiunsamm

o

ANduUsEaNSwearnvaInsauUIA AW 0.8

3.5. Myaendeyauazadanidlunisinseideya

'
= £%

daderiinsiiangideyalasiiveyaiiliainnissiusinkdinninsizndeyaniglusunsy

Y
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dusagunsadfiiieduinAmeadinng q uazeSurenanisinu lnofideldaialunsianeiteya
1fun afifdeanssaun (Descriptive Statistics) Usznaudae A1Aud (Frequency) Andewag (Percentage)
A1lade (Mean) LagA1dautdosiuunnsgu (Standard Deviation : S.0) tieeduredoyadiu
Uszansenans nadnssunisliuwammesusuvsdessulay msdeasooulay msdindulanazeugniiu

YoIKUILAA

3.6. aannldiNan1mAdaUANNAFIU
lun1937uasellg3elaunatif@anssan (Descriptive Statistics) Usgnauaie A1aA31ud
(Frequency) A15a8ay (Percentage) Aade (Mean) LLazmdquLﬁmmummgm (Standard Deviation :

a s

S.D.) \iieesuredayan1uyseuInsAIans warisnsinsiginisannsunyan (Multiple Regression

Analysis) WienaaaUaNAgILENTNATE NI TasE AUfILY TR Y
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15199 1 Toyamluvesnguiiegadunmuiwe
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duau 271 Anlusewar 67.8 sevamn Suvndud/deuts 31uiu 198 au Anduerar 49.5 mdeya
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d 2.16 0.973 vioy
VOINANAATUYS
2. Tawanuudslutesauladvinliviy )
) ; 2.28 1.037 tioe
AnAuaulananansuys
3. ihudedulafumanldusnisnainds
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